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Acne have maintained a high volume of interest throughout the year,
compared to Oily face and sensitive skin.
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MAKEUP REMOVER
FORMAT IN THE MARKET
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PRODUCT INFO.

Biore Make Up Remover Cleansing Water
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Cleansing Water
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Life of Young Generation

TARGET CONSUMER REVIEW
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65%

Spend time on

Online on
Mobile > 4 hrs

(index 122)

49%

Online Product Research

Mobile apps
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How can Biore Make Up Remover

become the Competitive players In
EARNING THE YOUNG GEN'’S
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THE REAL CONNECTION WITH
THE CONSUMER
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COMPETITOR ANALYSIS

Who else is in the market?
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Micellar Cleansing
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Link duAa Tiktok

https://vt.tiktok.com/ZSj2SY|1P


https://vt.tiktok.com/ZSj2SYj1P/




	Slide 1
	Slide 2
	Slide 3
	Slide 4
	Slide 5
	Slide 6
	Slide 7
	Slide 8
	Slide 9
	Slide 10
	Slide 11
	Slide 12
	Slide 13
	Slide 14
	Slide 15
	Slide 16
	Slide 17
	Slide 18
	Slide 19
	Slide 20
	Slide 21
	Slide 23
	Slide 24

